
Price Optimisation Research
Pricing Research Techniques



Why use Pricing 
Research?

• To ensure a new product is priced in line 
with market perceptions, and perceived 
value of the product

• To estimate demand and revenue levels 
before adjusting prices

• Determine the value of individual 
product features or add on services, and 
develop appropriate pricing strategy



Pricing Research 
Objectives

Estimate take up of a 
product

Estimate revenue levels

Show most attractive and 
optimum price points

Show which price points 
accrue highest revenue



Pricing Research 
Techniques

Demand estimation 
on given price points

Optimum price 
calculation

Product – price trade 
off (conjoint analysis)
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Optimum 
Price Point



Conjoint 
Analysis

Determine which product features 
are traded off against different 
pricing levels

Develop “value” propositions most 
demanded



Product feature 
Configuration

Importance of feature on laptop

Processor speed
RAM
Graphics card
Mobile Connectivity
Brand
Price

* 2.4 MHz 38%

* 1 GB 42%

* Type C 25%

* Wireless 56%
* Brand B 22%

•Price point 1 32%
•Price point 2 28%

•Price factor overall
40%






